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THE VIRGIN ATLANTIC & DELTA
AIR LINES BUSINESS ENABLER
OF THE YEAR
Altia
AVN Inspiring Accountants
BigChange
Bit Famous Ltd
CTI Group
Foothold International Ltd dba
Foothold America
Home Made
Route 101 Ltd
Sharing in Growth UK Ltd
Tribeca Technology Group
THE LLOYDS BANK SMALL TO
MEDIUM-SIZED BUSINESS
OF THE YEAR
Akula Living
AMS Accountants Group
Curious Universe
Forecast
Greenwood Plants
Playful Promises
Shaken Udder
Sinewave
Talking Tables
Tribeca Technology Group
UBDS
Zenzero
THE TECHNOLOGY INNOVATION
AWARD
Atom Learning
Autoglym
BrightHR
CharterSync
Chattermill
disguise
Endomag
Keyless
Red Sift
ScoreApp
Summize
VoiceBox
THE LDC ENTREPRENEUR
OF THE YEAR
John Bailey & Samantha Faiers,
Revive Collagen
Derry Green, The Secret Garden
Glamping
Steve Witt & Paul Harrison, Not
Just Travel
Jamie Hinton, Razor
Sean Ramsden MBE, Ramsden
International
Mark Shashoua, Hyve Group plc
Matthew Sanders, Suits Me
David Brennan, Nexus Vehicle
Rental
Emma Sayle, Killing Kittens
Lizzie Carter, Only Curls
Andy Pinnington & Michael
Ribaudo, CyberIAM
Edward Lovett, The Collecting
Group
THE ESG CHAMPION
OF THE YEAR AWARD
Acacia Training
LoveRaw
Reflex Vehicle Hire
Syzygy
Vertex Pharmaceuticals

WOMEN AND BUSINESS

W

omen’s ability to thrive
in business has come a
long way in three years,
yet challenges remain.
In 2019, the Treasury
commissioned NatWest chief executive
Alison Rose to lead an independent
review of female entrepreneurship. Its
recommendations included creating
the Investing in Women Code, which
government did that same year.
This commits signatories to adopt
best practices that will benefit female
business owners, with a member of the
senior leadership team responsible for
supporting equality in all interactions
with entrepreneurs, and provide
funding data to government to inform
an annual report. This year Ms Rose and
her team published a progress report
with data provider mnAI, showing that
after just two years, more women than
ever are starting new businesses.
Last year there were 145,200
all-female led incorporations, up from
56,200 in 2018, an average year on
year growth of 37 per cent. One in five
companies established in 2021 was led
by women, from 16 per cent in 2018.
Women in already established
companies have also upped their
visibility, with campaign group the
30% Club confirming that 40 per
cent of FTSE 100 company board
representatives are now women.
But women still face deeply ingrained
barriers in business. A report last
month by the UK Business Angels
Association and Beauhurst found
women represent a minority of angel
investors. Of a total 36,800 angels in
the UK, just 14 per cent are women,
and less than 0.5 per cent of female
angels have achieved a portfolio of 10 or
more. This matters because it serves
to entrench women’s disadvantage in
business. Almost 25 per cent of firms
backed by female angels were femalefounded, compared to the 19 per cent
of female-founded firms backed by the
angel community overall.
Even so, female angels have been
involved in deals worth £2.34bn in
the last 10 years, backing over 4,000
businesses including more than 1,000
female-founded firms, helping to create
more than 10,000 jobs. Technology
innovation, FinTech, AI, AdTech,
EdTech and eHealth were most popular
sectors for investment last year.
“Female angel investors… have
made a fantastic contribution to our
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Thank heavens for
female investors
Lloyds Bank Awards chiefs applaud women
backing UK business. By Sarah Davidson
economy over the past 10 years,” said
Jenny Tooth, executive chair of the
UK Business Angels Association.
“Representing only 14 per cent of total
investment at present, we need to at
least double the current pool.”
The Rose Review found that £250bn
could be added to the UK economy if
women started and scaled businesses
at the same rate as men. Sarah
Austin, director of The Lloyds Bank
British Business Excellence Awards
and an entrepreneur herself, said:
“Women have so much to contribute
to the economy and society through
their businesses, and often put

Female
angels have
helped
to create
10,000 jobs

sustainability considerations just as
high on their agenda as profit. We’ve
seen that consistently among this
year’s entries and finalists. Of course,
everyone running a business deserves
credit, especially given the challenges
companies and the self-employed have
faced over the past two-and-a-half years.
That so many British businesses have
flourished in spite of these hardships is
testament to their spirit, determination
and unwavering hard work. With such
uncertainty still putting businesses
under pressure, we’re even prouder to
be able to give them the recognition they
deserve through these awards.”

‘The best firms support their female talent’
i talks to Allyson Stewart-Allen,
chief executive, of International
Marketing Partners to get a view
from the other side of the Pond.
Are women sufficiently
supported in business?
The best companies provide
a broad range of support for
their female talent including
mentoring, coaching and leadership
development, and celebrate women
as role models within their business.
They also have metrics to make sure
their senior leadership teams are at
least 30 per cent female.
They also have female retention
targets and policies to ensure that
those taking a career break to raise
children come back into better
roles than the ones they left before
the hiatus. What’s most important,

however, above all of these, is that
their cultures reward commercial
achievement regardless of gender
(and other characteristics). As my
MBA professor Dr Peter Drucker is
credited with saying: “Culture eats
strategy for breakfast.”
So you might have all these great
policies in place in your business,
but if your culture doesn’t value
talent in whatever form it comes,
then it’s not going to be a great place
to work for women.
Could women working in the
UK take anything useful from
those in the US?
Yes! Generally, American women
are more upfront and vocal about
their achievements, awards and
successes as part of the overall
culture in a marketplace that’s very

crowded and noisy. When Lanie
Denslow and I wrote the bestselling book Working with Americans,
we looked at why this is the case.
At its core, it’s about the expectation
of equality which is made explicit in
our Constitution and Bill of Rights.
It doesn’t mean unconscious bias
doesn’t exist in the US or UK, but
it does mean American women
demonstrate and are generally
rewarded for confidence.
American women (and men) also
use networks unapologetically to
advance professionally, which helps
explain why LinkedIn was born in
the US.
If you could do one thing to
improve women’s professional
experiences, what would it be?
That’s a tough question. It would

have to be starting with how girls
and women are educated in the UK,
as those teachers who dampen their
confidence are the ones who are
doing lasting damage.
In our daughter’s case, she was
educated in an all-girls school
with a male maths teacher who
enjoyed humiliating the girls that
got answers wrong during his
class. Though I complained (very
American!) to the head about his
unprofessional behaviour, the
school didn’t do anything to fix
the problem.
Sadly, however, this offender is
still working there and no doubt
continues to put the girls off this
and other STEM subjects. And we
wonder why we have a problem
with not enough girls in STEM at
university level?

